FISA DISCIPLINEI

1. Date despre program

1.1. Institutia de Invatamint Universitatea ,,1 Decembrie 1918”
1.2. Facultatea de Stiinte
1.3. Departamentul Administrearea Afacerilor si Marketing
1.4. Domeniul de studii ADMINISTRAREA AFACERILOR
1.5. Ciclul de studii Masterat
1.6. Programul de studii ADMINISTRAREA AFACERILOR IN COMERT TURISM
SERVICII
2. Date despre disciplina
2.1. Denumirea disciplinei | Limba engleza 2.2. Cod disciplina AACTS
115.1
2.3. Titularul activitatii de curs lordachescu Teodora
2.4. Titularul activitatii de seminar lordachescu Teodora
2.5. Anul de studiu | I | 2.6. Semestrul I 2.7. Tipul de VP | 2.8. Regimul O
evaluare (E/C/VP) disciplinei (0 -
obligatorie, Op — optionala, F
— facultativa)

3. Timpul total estimat

3.1. Numar ore pe 2 din care: 3.2. curs - 3.3. seminar/laborator 2
saptamana

3.4. Total ore din 28 din care: 3.5. curs - 3.6. seminar/laborator 28
planul de invatamint

Distributia fondului de timp ore
Studiul dupa manual, suport de curs, bibliografie si notite 10
Documentare suplimentara in biblioteca, pe platformele electronice de specialitate si pe teren 20
Pregatire seminarii/laboratoare, teme, referate, portofolii si eseuri 13
Tutoriat 2
Examinari 2
Alte activitati ....... -
3.7 Total ore studiu individual 47

3.8 Total ore din planul de Invatamant 28

3.9 Total ore pe semestru 75

3.10 Numarul de credite 3

4. Preconditii (acolo unde este cazul)

4.1. de curriculum -

4.2. de competente -




5. Conditii (acolo unde este cazul)

5.1. de desfasurare a cursului

5.2. de desfasurarea a seminarului/laboratorului | Sala dotata cu calculatoare si acces la internet

6. Competente specifice acumulate

Competente profesionale

CP1. Aplicarea creativa a tehnicilor de cercetare si rezolvare de probleme;

CP2. Elaborarea de studii si planuri aplicate profesional;

CP3. Capacitatea de a conduce grupuri de lucru si de a comunica in contexte dintre
cele mai diverse;

CP4. Capacitatea de actiona independent si creativ in abordarea si solutionarea
problemelor, de a evalua obiectiv si constructiv stari critice, de a rezolva creativ
probleme si de a comunica rezultate in mod demonstrativ;

Competente transversale

CT1 Aplicarea principiilor, normelor si valorilor de eticd profesionald in cadrul
propriei strategii de munca riguroasd, eficientd si responsabild. Solutionarea in
timp real, in conditii de asistenta calificatd, a unei probleme reale/ipotetice de la
locul de munca, respectand normele deontologiei profesionale.

CT2 Identificarea rolurilor si responsabilitatilor intr-0 echipa plurispecializata si
aplicarea de tehnici de relationare si munca eficienta in cadrul echipei. Realizarea
unei lucrari/unui proiect, asumand cu responsabilitate sarcini specifice rolului intr-
o echipa plurispecializata.

7. Obiectivele disciplinei (reiesind din grila competentelor specifice acumulate)

7.1 Obiectivul general al disciplinei Capacitatea de a identifica si analiza diferite texte specifice

limbajului de afaceri
- Argumentarea orala sau n scris a unor opinii in diverse
situatii de comunicare adecvate limbajului de afaceri.

7.2 Obiectivele specifice

- Capacitatea de a adapta discursul si altor limbaje
specializate si stiluri functionale.

- Capacitatea de a face si a identifica conexiunile
interculturale.

- Capacitatea de a identifica echivalentul unitatilor lexicale
specifice limbajului de specialitate si in alte limbi de circulatie
internationala.

- Capacitatea de a realiza transferul cultural in sfera
economica si de afaceri.

8. Continuturi

Seminar-laborator

S1

1.1. UNIT I: BUSINESS COMMUNICATION Elicitation

1.2. FOCUS ON ORAL COMMUNICATION IN BUSINESS WORLD Cooperative learning
1.3. Reading Practice / Written Work / Translations / Short Talk
14.Discussion Points and Communication Activities

Lead-in

S2

2.1. UNIT II: BUSINESS COMMUNICATION Discussion and survey
2.2. FOCUS ON WRITTEN COMMUNICATION IN BUSINESS | Elicitation

Lead-in




WORLD
2.3. Written Work / Translations

S3
3.1. UNIT llI: LETTER WRITING. TYPES OF BUSINESS LETTERS
3.2. Written Work / Translations / Short Talk

Team-based learning
Active learning systems

S4

4.1. UNIT IV: READY, STEADY, SPEND

4.2. Written Work / Translations / Short Talk

4.3. Discussion Points and Communication Activities
4.4. Listening Activities

Lead-in
Cooperative learning
Active listening

S5

5.1. UNIT V: SOFT REAL ESTATE MARKET IS A KEY
INGREDIENT AT BROOKLYN BREWERY

5.2. Written Work / Translations / Short Talk

5.3. Discussion Points and Communication Activities

5.4. Listening Activities

Explanation
Lecture
Active listening

S6

6.1. UNIT VI: A FLAW IN THE EMERGING MARKETS STORY
6.2. Short Talk / Written Work / Translations

Written Work / Translations / Short Talk

6.3. Discussion Points and Communication Activities

6.4. Listening Activities

Lead-in
Elicitation
Active listening

S7

7.1. UNIT VII: DAIMLER, NISSAN AND RENAULT UNVEIL
PARTNERSHIP

7.2. Reading Session Discussions/ Questions and Answers / Translation /
Written Work

7.3. Discussion Points and Communication Activities

7.4. Listening Activities

Lecture
Discussion and survey
Active listening

S8

8.1. UNIT VIII: WHERE DID THE STRUCTURAL DEBT COME
FROM? UNTANGLING THE THEORIES

8.2. Reading Session / Questions and Answers / Translation / Written
Work

8.3. Discussion Points and Communication Activities

8.4. Listening Activities

Explanation
Cooperative learning
Active listening

S9

9.1. UNIT IX: RAYS OF HOPE

9.2. Short Talk / Written Work / Translations

9.3. Discussion Points and Communication Activities
9.4. Listening Activities

Lead-in
Discussion and survey
Active learning system

S 10

10.1. UNIT X: MARKETING ENVIRONMENT
10.2. Short Talk / Written Work / Translations

10.3. Discussion Points and Communication Activities

Cooperative learning
Active listening

S11

11.1. UNIT XI: DRAWING UP CONTRACTS. WRITING SAMPLE
CONTRACTS

11.2. Short Talk / Written Work / Translations

11.3. Discussion Points and Communication Activities

Explanation
Active learning system
Active listening




S12 Lead-in

12.1. UNIT XII: UNIVERSAL BANKING PARTICULARS Discussion and survey
12.2. Short Talk / Written Work / Translations Active listening

12.3. Discussion Points and Communication Activities

S13 Lecture

13.1. UNIT XIII: THE STOCK EXCHANGE Cooperative learning
13.2. Short Talk / Written Work / Translations Active listening

13.3. Discussion Points and Communication Activities

S 14 Explanation

14.1. UNIT XIV: UNIVERSAL BANKING DEVELOPMENT Active learning system
14.2. Short Talk / Written Work / Translations Active listening

14.3. Discussion Points and Communication Activities
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9. Coroborarea continuturilor disciplinei cu asteptarile reprezentantilor comunititii epistemice,
asociatiilor profesionale si angajatori reprezentativi din domeniul aferent programului

Continuturile disciplinei le ofera studentilor notiuni si abilitati de comunicare inter-culturald in afaceri, ii ajuta sa-§i

afaceri national si international.

10. Evaluare
Tip activitate 10.1 Criterii de evaluare | 10.2 Metode de evaluare | 10.3 Pondere din nota finala
10.4 Seminar/laborator | Exprimare corectd, ORAL PRESENTATION 80%

. INTERVIEW
capacitate de argumentare, | Two.wAy DISCUSSION

acuratetea exprimarii,
utilizarea limbajului de



http://www.capitalul.ro/
http://www.economist.com/
http://www.nytimes.com/
http://www.zf.ro/

afaceri

10.5 Activitati aplicative | Expimarea scrisd, Proiecte, referate, lucrari 20%
atestate utilizarea corecta a practice
limbajului de afaceri

10.6 Standard minim de performanta: Realizarea de prezentari orale, Exprimarea si argumentarea unor idei,
utilizarea adecvata a limbajului de afaceri.Obtinerea notei minim 5

Demonstrarea competentelor in:

- Cunoagterea si utilizarea adecvata a limbajului de afaceri in diferite situatii comunicationale, atit in
exprimarea scrisd, cdt i in cea orala

- dobdndirea abilitatilor de exprimare orald sau in scris, de argumentare a unor puncte de vedere folosind
adecvat limbajul de afaceri.

Data completarii Semnatura titularului de curs Semnatura titularului de seminar
05.09.2019 Conf.univ.dr lordachescu Teodora
Data avizarii in departament Semnatura director de departament

10.09.2019 Conf.univ.dr Gavrila Paven lonela




